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Build for growth.
~~~~~~~~~~

A2Z Digital is a creative content house for the social era. We cover your events, build your brand and
produce every format of video — then use AI and data to make sure the right people see it. One team,
from capture to conversion.

V I D E O     &     P H O T O     C O V E R A G E

S O C I A L     M E D I A     B R A N D I N G

A I - P O W E R E D     C O N T E N T

A2Z .ai D I G I T A L



A B O U T     T H E     A G E N C Y

A content house built
for attention.

A2Z Digital is built on a simple belief: attention is earned, not bought. We cover
events, build brands and produce video for the social era — and we back every
creative decision with strategy, data and AI. One partner across the full journey, so
nothing gets lost between the brief and the result.

C A P T U R E

Events, photo & film

C R E A T E

Brands, campaigns & video

A M P L I F Y

Social, influencers & PR



W H A T     W E     D O

Our services
01

Event coverage
Photography, videography and live social coverage
for conferences, launches and activations.

02

Social media
Branding, grids, creatives, stories and always-on
management for every platform.

03

Marketing & campaigns
360° big-idea campaigns plus SEO, SEM,
programmatic and marketing automation.

04

Video production
Campaign films, AI video, animation, motion
graphics, podcasts and reels.

05

Influencer marketing
Creator sourcing, negotiation and campaign
management in trusted feeds.

06

Thought leadership
CEO profiling, personal branding, speeches and PR
features that build authority.

07

Wikipedia services
Wikipedia page creation, sourcing and ongoing
management for brands and leaders.

08

Digital development
Websites, e-commerce, mobile apps and chatbots
— responsive and built to convert.

09

Creative & PR
Brand identity, packaging, publications, press
releases and content development.



V I D E O     P R O D U C T I O N

Every format. One team.
From a 6-second reel to a full campaign film — if it moves, we make it.

Campaign films

Big-idea hero films for product and brand
launches

AI-generated video

AI-assisted production, avatars and generative
visuals

Animation & motion

2D/3D animation, motion graphics and
explainers

Podcasts

Full podcast production — studio, edit and
distribution

Event aftermovies

Cinematic recaps that keep the event alive
online

Reels & shorts

Platform-native vertical video built for reach



W H Y     B R A N D S     H I R E     U S

Proof, not promises.
A few numbers from the case studies inside this profile.

3M
audience reach built for a single client

15K
leads generated in 90 days

5K+
event tickets sold in one week

30K
web pages migrated — zero rank lost

AED 15
lowest cost per lead achieved

4000%
record follower growth



O U R     A P P R O A C H

How we work
Strategy before craft. Craft before amplification. Numbers over opinions, at every step.

01

Listen

We deep-dive into your brand,
audience and numbers before a
single frame is shot.

02

Strategize

A creative platform and channel plan
built to hit your business goal — not
just a deadline.

03

Create

Photography, film, design and AI
production — every asset on-brand
and platform-native.

04

Amplify & measure

Campaigns, influencers and PR —
monitored daily, optimized until the
numbers move.

~~~~~~~~~~~~



01

Brand guidelines

A brand guideline creates a unique identity through design, messaging and
positioning — making a product stand out and connect with its audience.

C O V E R E D     I N     T H I S     S E C T I O N

Logo creation

Messaging & voice

Typography & colour

Logo placement & usage

Imagery direction

Marketing collaterals











02

Campaign key visuals

Campaign key visuals are the core design elements that define a campaign's look —
ensuring consistency and strong brand messaging across every touchpoint.

C O V E R E D     I N     T H I S     S E C T I O N

Visual representation

Brand key elements































03

Social media creatives

Eye-catching designs made for online platforms to boost engagement and promote
brand messages — posts, ads and stories tailored to each platform's style.

C O V E R E D     I N     T H I S     S E C T I O N

Grid layout systems

Posts, ads & stories















04

Outdoor advertising

Billboards, transit ads and street displays that capture attention in high-traffic areas —
boosting brand visibility where it matters most.

C O V E R E D     I N     T H I S     S E C T I O N

Print artwork

Billboards & hoardings

Product stands

















05

Online banners

Digital ads that boost brand visibility and engagement across media, websites and
mobile applications.

C O V E R E D     I N     T H I S     S E C T I O N

Media & web banners

Mobile app placements







06

Corporate presentations

Professional visual documents that showcase a company's profile, services and
strategies — communicating key messages to clients, investors and stakeholders.

C O V E R E D     I N     T H I S     S E C T I O N

PowerPoint design

Proposal decks





07

Case studies

Real briefs, real budgets, real numbers. Here's what happened when brands handed
us the brief.

C O V E R E D     I N     T H I S     S E C T I O N

Campaigns & social

Digital & web

Photography

Branding & platforms



C A S E     S T U D Y

Maaref branding & digital platform
U A E     G O V E R N M E N T     ·     B R A N D I N G     &     P L A T F O R M

The challenge

Launch a national SharePoint platform in just two months, with a confirmed ministerial
launch date already set.

The objective

Build the UAE's first directory of accredited training providers, supporting the federal
human-resources strategy and UAE Vision 2021.

Our strategy

Brand guideline and identity first, then phased platform development to hit the immovable
deadline.

2
months from brief to national
launch

1st
UAE federal training
providers directory



C A S E     S T U D Y

Finance House digital annual report
F I N A N C E     H O U S E     G R O U P     ·     D I G I T A L     T R A N S F O R M A T I O N

The challenge

Printed annual reports were costly, slow to revise, and impossible to correct once printed.

The objective

Lead the group's digital transformation with an interactive report that delivers data in an
engaging, informative way.

Our strategy

A dedicated micro-site linked to the group's website — fully editable at any time, with
readership tracked across all devices.

70%
print cost cut in year one

90%
print cost cut in year two

100%
editable after publishing



C A S E     S T U D Y

Al Sayegh website revamp
A L     S A Y E G H     M E D I A     ·     W E B     D E S I G N     &     D E V E L O P M E N T

The challenge

Revamp the agency's site to be more creative and generate more leads — without losing
hard-won SEO rank.

The objective

Launch the new website with rankings and lead flow fully intact.

Our strategy

Full redirect mapping from every old URL to its new counterpart, so rankings held — then
improved. First-page keywords within one week.

120%
more leads through SEO

40%
more organic traffic

32K
monthly page views

18K
monthly unique visitors



C A S E     S T U D Y

Expression Training Center website
E X P R E S S I O N     ·     W E B S I T E     R E V A M P

The challenge

A hard-to-update site generating only 50 leads a month, with a high bounce rate and no
mobile experience.

The objective

A user-friendly, responsive site that's easy to maintain daily and integrated with CRM —
without losing SEO rank.

Our strategy

A complete WordPress rebuild with fully editable content; existing rankings preserved
throughout.

60%+
increase in organic traffic

250%
more organic leads

900%
newsletter database growth

57%
more time spent on site

43%
more visitors via social

15%
reduction in bounce rate



C A S E     S T U D Y

Expression performance
campaigns
E X P R E S S I O N     ·     L E A D     G E N E R A T I O N

The challenge

Only 100 leads a month across Google Ads, SEO and social — with no budget headroom.

The objective

More leads and sales from the same online channels, within the same spend.

Our strategy

Research surfaced demand for IELTS, Arabic and Russian classes; we added the products,
sharpened offers with a 30% course discount, and rebuilt the funnel.

450
leads per month on average

5.8%
average conversion rate

2000%
Facebook follower growth

3000%
Instagram follower growth

200%
more visitors via social

900%
newsletter database growth



C A S E     S T U D Y

Al Ain Oasis Holidays rebrand
A L     A I N     O A S I S     H O L I D A Y S     ·     R E B R A N D ,     W E B     &     C O N T E N T

The challenge

An outdated logo unfit for the company's digital transformation — and unable to win
corporate clients.

The objective

Full rebrand across every touchpoint — guideline, social, newsletter, collaterals, animation
— plus a prestige website revamp.

Our strategy

Research-led identity built for both retail and corporate audiences, rolled out across web,
social, video and print.

128%
increase in organic traffic

3.7K%
more leads via the website

374%
email subscriber growth

89%
reduction in bounce rate

82%
more time spent on site

45%
more visitors via social



C A S E     S T U D Y

Abu Dhabi University social media
A B U     D H A B I     U N I V E R S I T Y     ·     S O C I A L     M E D I A

The challenge

Build ADU's social pages from scratch — and rival the region's top universities for attention.

The objective

Position ADU as the university of choice with a vibrant online student community.

Our strategy

Competitions, campus updates and a genuine student voice made ADU's pages the go-to
hub for socialising online.

#1
UAE university on Facebook

3M
total audience reach

60%
share of UAE university
engagement

20K
users reached weekly on
Twitter



C A S E     S T U D Y

Finance House Group web revamp
F I N A N C E     H O U S E     G R O U P     ·     S I X     W E B S I T E S

The challenge

Six hard-to-update websites, low lead flow, high bounce, weak security — and 30,000 pages
that had to migrate without losing rank.

The objective

Rebuild the entire group's web presence: responsive, secured, and editable daily.

Our strategy

New WordPress builds with a complete migration plan — every page moved, every ranking
kept.

6
websites fully revamped

30K
pages migrated, zero rank
lost

2.4K%
more leads via the websites

800%
email subscriber growth

42%
increase in organic traffic

76%
more time spent on site



C A S E     S T U D Y

Renaissance School launch
R E N A I S S A N C E     S C H O O L     ·     L A U N C H     C A M P A I G N

The challenge

A brand-new school, high fees, and one month before term starts — after most parents had
already registered elsewhere.

The objective

Build awareness at Dubai Sports City and drive new student registrations fast.

Our strategy

A 50% first-child discount with a dedicated landing page, launch video, and Google and
social campaigns built for speed.

500
leads generated in three
weeks

4.1%
conversion rate during
campaign

251%
Instagram follower growth

134%
Facebook follower growth

300%
newsletter database growth

200%
more visitors via social



C A S E     S T U D Y

New Horizons lead generation
N E W     H O R I Z O N S     ·     I T     T R A I N I N G

The challenge

Achieve Google positioning within one month — short timeframe, strong competitors,
limited budget.

The objective

Generate qualified leads and cement New Horizons as the premier IT training provider in the
region.

Our strategy

Research-driven targeting that cut wasted spend and put every dirham where conversions
actually happen.

250
leads per month on average

370%
decrease in cost per
conversion

4000%
Facebook follower growth

3.6%
average conversion rate

50%
newsletter database growth

40%
increase in organic traffic



C A S E     S T U D Y

Beat Diabetes ticket campaign
L A N D M A R K     G R O U P     ·     E V E N T     C A M P A I G N

The challenge

Sell 5,000 tickets in one week — days after Dubai Run 30x30 absorbed the city's attention.

The objective

Hit the full online sales target before race day, within budget.

Our strategy

Multiple Facebook and Instagram campaigns with strong calls to action, targeting similar
events plus CSR and sports audiences.

5K+
online tickets sold in one
week

43%
of the budget consumed

300%
newsletter database growth

276%
more visitors via social

37%
Facebook follower growth

19%
Instagram follower growth



C A S E     S T U D Y

MySeva product launch
F I N A N C E     H O U S E     G R O U P     ·     P R O D U C T     L A U N C H

The challenge

Launch a sensitive credit card tied to Abu Dhabi's new Mandir temple — without leaning on
the parent brand.

The objective

Maximum sign-ups from precisely the right audience, on and offline.

Our strategy

On-ground temple launch with a raffle, a dedicated product site, influencer outreach, OSN
airtime during cricket, featured articles and targeted SMS.

15K
leads in the first three
months

30K
contacts collected

3.9%
conversion rate

5K
Facebook followers gained



C A S E     S T U D I E S

Performance marketing highlights

Servcorp

13K leads generated

900K website page views

Emart

5K leads generated

100K website page views

Blue Sky Arabia

1,000 clients from one campaign

100K page views during campaign

Al Khawarizmi College

250 leads in one month

AED 15 cost per lead

Al Mariah Transport

4K corporate leads

70K website page views

Al Sayegh Media · SEM

48% more leads through SEM

Within the same budget



C A S E     S T U D Y     ·     P H O T O G R A P H Y

Fitness photography & model hiring
BOOM Gym and Peak Fitness — full studio shoots with model sourcing, art direction and retouching.



C A S E     S T U D Y     ·     P H O T O G R A P H Y

Food & beverage photography
HotBox and Brooklyn — menu and product photography built to make people order.



C A S E     S T U D Y     ·     P H O T O G R A P H Y

Lounge & restaurant photography
Full menu shoot — cocktails, shakes and mains, styled with signature smoke for menu, social and web.



C A S E     S T U D Y     ·     P H O T O G R A P H Y

Fine dining photography
Signature dishes in natural daylight — oysters, sushi and mains, shot for menu, delivery and social.



C A S E     S T U D Y     ·     P H O T O G R A P H Y

Hospitality photography — Home Bakery
Full location coverage for F&B — storefront, interiors and atmosphere, shot for social and web.



C A S E     S T U D Y     ·     P H O T O G R A P H Y

Home Bakery — content built for the feed
People, product and lifestyle shots — photographed to live on social, not just the wall.



C A S E     S T U D Y     ·     P H O T O G R A P H Y

Real estate photography
Residential listings across Dubai — interiors, kitchens, bathrooms and the views that sell the space.



C A S E     S T U D Y     ·     P H O T O G R A P H Y

Jewelry photography
Product styling, macro detail and art direction — shot for e-commerce, social and campaign use.



C A S E     S T U D Y     ·     P H O T O G R A P H Y

Product photography — Tamer Art
Luxury gifting photography — styled, lit and retouched for brand and social.



C A S E     S T U D Y     ·     A I     V I D E O

AI films — press play
Six AI-produced films. Every card is clickable — tap to watch on YouTube.

W A T C H     F I L M     0 1 W A T C H     F I L M     0 2 W A T C H     F I L M     0 3

W A T C H     F I L M     0 4 W A T C H     F I L M     0 5 W A T C H     F I L M     0 6

https://www.youtube.com/watch?v=qLpr1tbzFMI
https://www.youtube.com/watch?v=qLpr1tbzFMI
https://www.youtube.com/watch?v=i3g1xq0WNdk
https://www.youtube.com/watch?v=i3g1xq0WNdk
https://www.youtube.com/watch?v=zlWwhXehZAA
https://www.youtube.com/watch?v=zlWwhXehZAA
https://www.youtube.com/watch?v=wibWNcXxJo8
https://www.youtube.com/watch?v=wibWNcXxJo8
https://www.youtube.com/watch?v=7XEWSXBOFXM
https://www.youtube.com/watch?v=7XEWSXBOFXM
https://www.youtube.com/watch?v=jlHgx463518
https://www.youtube.com/watch?v=jlHgx463518


C A S E     S T U D Y     ·     A D V E R T I S E M E N T S

Advertisements — press play
Ten commercial films. Every card is clickable — tap to watch on YouTube.

https://www.youtube.com/watch?v=-MHpHscPSTE
https://www.youtube.com/watch?v=lfU5EjWDGIQ
https://www.youtube.com/watch?v=8lSiM-pn1C8
https://www.youtube.com/watch?v=5DaQ-pKXZPw
https://www.youtube.com/watch?v=W_pc5Fj-d74
https://www.youtube.com/watch?v=ISiNEsu1zX4


C A S E     S T U D Y     ·     A D V E R T I S E M E N T S

Advertisements — continued
Four more spots from the same reel — tap any card to watch.

https://www.youtube.com/watch?v=L64C3hl-kxk
https://www.youtube.com/watch?v=7sg1rJ8Rrac
https://www.youtube.com/watch?v=YOa3AQxqlaA
https://www.youtube.com/watch?v=AR_f2ozh_3Y


C A S E     S T U D Y     ·     R E A L     E S T A T E

Real estate films — press play
Property films shot to sell the space. Every card is clickable — tap to watch on YouTube.

https://youtu.be/JC2cBzq1Tjo
https://youtu.be/bsRAoTEzLjw


C A S E     S T U D Y     ·     E V E N T S

Event coverage — press play
Nineteen event films and aftermovies. Every card is clickable — tap to watch on YouTube.

https://youtu.be/_It-kw1dD8Y
https://youtu.be/tV_Zd02N3Nc
https://youtu.be/PQKVty6HxI4
https://youtu.be/tRh5MUg3c5U
https://youtu.be/3fgYqYA4AVI
https://youtu.be/NlVxG8QgycQ


C A S E     S T U D Y     ·     E V E N T S

Event coverage — continued
Conferences, launches and activations — tap any card to watch.

https://youtu.be/Bm1OsX0yCt0
https://youtu.be/6TVGE2deZtY
https://youtu.be/A4zAuXA7_kY
https://youtu.be/ugfGvSP_UIk
https://youtu.be/sRnO-ePWBeM
https://youtu.be/DQpxExMEIts


C A S E     S T U D Y     ·     E V E N T S

Event coverage — continued
More live moments, captured and cut for the feed.

https://youtu.be/rrpmAd7jdSY
https://youtu.be/t0IgScxaRZc
https://youtu.be/sB5iDOMg-yY
https://youtu.be/8nsOBG_45W0


C A S E     S T U D Y     ·     E V E N T S

Event coverage — continued
The final three from the events reel — tap any card to watch.

https://youtu.be/Uqd72uKGmfc
https://youtu.be/fPuRTprABEg
https://youtu.be/YEsaOCeUdvA


C A S E     S T U D Y     ·     C O N C E R T S

Concert coverage — press play
Live music, lights and crowds. Every card is clickable — tap to watch on YouTube.

https://youtu.be/TD7om5SArSY
https://youtu.be/Mv8obtj9Ddw
https://youtu.be/EFme8K48kXM


C A S E     S T U D Y     ·     R E E L S     &     S H O R T S

Reels & shorts — press play
Sixteen platform-native vertical videos. Every card is clickable — tap to watch.

https://youtu.be/N6c_mjzpuEA
https://youtube.com/shorts/4Gxh4SQlqsk
https://youtube.com/shorts/df2zIVlxQIA
https://youtube.com/shorts/l2Wvq0PIqhY


C A S E     S T U D Y     ·     R E E L S     &     S H O R T S

Reels & shorts — continued
Reels built for reach — tap any card to watch.

https://youtube.com/shorts/5iZDWIWayyU
https://youtube.com/shorts/wvBuYnsYqGY
https://youtube.com/shorts/oHQRJ6Yklh4
https://youtube.com/shorts/iuUVCYNv8TQ


C A S E     S T U D Y     ·     R E E L S     &     S H O R T S

Reels & shorts — continued
More scroll-stopping vertical cuts.

https://youtube.com/shorts/sLowotz-dSM
https://youtube.com/shorts/Jk5TmTZP0Ak
https://youtube.com/shorts/jAyJymyK_x0
https://youtube.com/shorts/wC1PrpHsqJU


C A S E     S T U D Y     ·     R E E L S     &     S H O R T S

Reels & shorts — continued
The final four from the reels feed — tap any card to watch.

https://youtube.com/shorts/djY63Ts0N50
https://youtube.com/shorts/_Jyc7XfrQqI
https://youtube.com/shorts/e6nIBiP7Org
https://youtube.com/shorts/VssmQUps0zU


O U R     C L I E N T S

Brands we've amplified



Ready to build for growth?

info@a2zdigitala.ae   |   +971 55 570 4233   |   @a2zdigitalae

build for growth

Instagram LinkedIn Facebook

https://www.instagram.com/a2zdigitalae/
https://www.linkedin.com/company/74523067
https://www.facebook.com/a2zdigitalae/

